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ESCAPING THE TRAP: 
PREYING ON THE VULNERABLE FROM 

HOMELESS GIRLS TO THE GIRL NEXT DOOR 

Dan Pearce/Metroland

TARA HATHERLY 
thatherly@insidetoronto.com

T h e  To ro n t o  Ca r i b b e a n 
Carnival’s youngest perform-
ers took over centre court at 
Scarborough’s Malvern Town 
Centre on Tuesday to drum 

up excitement for the annual 
Junior Carnival Parade and 
Family Day.

Almost 100 kids in colour-
ful Mas costumes decked with 
sequins and feathers put their 
best dance moves on display 
under the court’s skylight, as 

onlookers clapped along to the 
beat of the island music.

This year’s Junior Carnival 
Parade hits the streets of 
Malvern at 11 a.m. this Saturday, 
July 16. Starting at the Malvern 
Community Centre, 30 Sewells 

Schools in Scarborough will 
be the first to benefit from a 
$297 million provincial boost to 
renovation of aging education 
infrastructure in Toronto.

The money will allow for a 
range of repairs and renewals 
at Toronto District School Board 
and Toronto Catholic District 

>>>FAMILY, page 31 >>>WORK, page 24

Malvern ready to host Junior Carnival Funding available for
school renovation work

Call: Kia Hotline 416-266-0066
www.scarborokia.ca
2592 Eglinton Avenue E. (East of Midland)
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HOME OF THE REAL DEALS
Kia’s newCustomer Friendly Pricing includes admin fee
$698 delivery and destination fees and all mandatory
government levies. Prices do not include fuel-fill
charges up to $100, licensing or applicable taxes.

Offer(s) available on select new 2016/2017 models through participating dealers to qualified retail customers who take delivery from July 1 to August 2, 2016. Dealers may sell or lease for less. Some conditions apply. See dealer for complete details. Vehicles shown may include optional accessories and upgrades available at extra cost. All offers are subject to change without notice. All pricing and payments include dealer administration fee $698 delivery and destination fees up to $1,740, $5 OMVIC fee, $29 tire fee, and $100 A/C charge (where applicable). Excludes other taxes, paint charges ($200, where applicable), licensing, PPSA, registration, insurance, fuel-fill charges up to $100, and down payment (if applicable and unless otherwise specified).
Other lease and financing options also available. *Cash Purchase Price for the new 2016 Rondo LX Value AT (RN75AG)/2016 Optima Hybrid LX (OP741G) is $21,867/$24,710 and includes a cash discount of $4,500 (including $500 competitive bonus** or loyalty bonus¶)/$7,777 (including $1,000 ECO-Credit). Includes delivery and destination fees up to $1,740, new tire tax ($15) and $100 A/C charge (where applicable). Dealer may sell for less. Other taxes, registration, insurance and licensing fees are excluded. Cash discounts vary by model and trim and are deducted from the negotiated selling price before taxes. Φ0% financing on select 2016 models. Available discount is deducted from the negotiated purchase price before taxes. Certain conditions
apply. See your dealer for complete details. Representative Financing Example: Financing offer available on approved credit (OAC), on a new 2016 Forte LX AT (FO742G)/2016 Soul LX+ MT (SO553G) with a selling price of $21,547/$21,567 is based on weekly payments of $65/$56 for 60/84 months at 0% with a $0 down payment and first monthly payment due at finance inception. Offer also includes $3,500/$500 discount ($3,000/$500 loan credit and $500/$0 competitive bonus** or loyalty bonus¶). Cost of borrowing is $0 and total obligation is $17,589/$20,869. Other taxes, registration, insurance and licensing fees are excluded. ≠Representative Leasing Example: Lease offer available on approved credit (OAC), on the 2016 Sorento 2.4L LX
FWD (SR75AG) with a selling price of $30,267 (includes $500 lease credit discount and $500 competitive bonus** or loyalty bonus¶) is based on a total number of 260 weekly payments of $67 for 60 months at 1.9% with $0 security deposit, $1,900 down payment and first payment due at lease inception. Total lease obligation $17,523 with the option to purchase at the end of the term for $10,928. Lease has 16,000 km/yr allowance (other packages available and $0.12/km for excess kilometres). **Competitive Bonus offer available on the retail purchase/lease of any new 2016 Rio, 2016 Rio5, 2016 Forte, 2016 Forte Koup, 2016 Forte5, 2016 Sorento, 2017 Sportage, and 2016 Rondo for the amount of $500, and 2016 Sedona and 2016 Optima for the
amount of $750 from participating dealers between July 1 to August 2, 2016 upon proof of current ownership/lease of a select competitive vehicle in the relevant class/category. Competitive models include specific VW, Toyota, Nissan, Mazda, Mitsubishi, Hyundai, Honda, GM, Ford, Jeep, Pontiac, Suzuki, Saturn, Chrysler, Chevrolet, Subaru, BMW, Mercedes-Benz, Lexus, Land Rover, Infiniti, Acura, Audi, Lincoln, Volvo and Buick vehicles. ¶$500/$750 loyalty bonus offer available on the retail purchase/lease of any new 2016 Forte, 2016 Sorento, 2017 Sportage, 2016 Rio, 2016 Rio5 and 2016 Rondo/2016 Sedona and 2016 Optima from participating dealers between July 1 to August 2, 2016 upon proof of current ownership/registration of Kia vehicle. Some
conditions apply. See your dealer or kia.ca for complete details. ‡Model shown Manufacturer Suggested Retail Price for 2016 Sorento SX Turbo AWD (SR75IG)/ 2015 Rondo EX Luxury (AT) 7S w/Navi 18” (RN756G)/2016 Forte SX AT (FO748G) is $42,993/$33,493/$27,393 The Bluetooth® wordmark and logo are registered trademarks and are owned by Bluetooth SIG, Inc. Government 5-Star Safety Ratings are part of the National Highway Traffic Safety Administration’s (NHTSA’s) New Car Assessment Program (www.SaferCar.gov). Information in this advertisement is believed to be accurate at the time of printing. For more information on our 5-year warranty coverage, visit kia.ca or call us at 1-877-542-2886. Kia is a trademark of Kia Motors Corporation.

RealDeals!
Papa Dom

Offer Ends August 2nd

5-Star Safety Ratings
More Stars. Safer Cars.

+
GET

UP TO

IN DISCOUNTS ON ALL FORTE SEDANS

$3,500
BEST NEW SUV
($35,000 - $60,000)

STANDARD FEATURES:
HEATED FRONT SEATS
BLUETOOTH® CONNECTIVITY

AVAILABLE

ALL-WHEEL DRIVE

$69
1.9%

LEASE
FROM

$1,900
DOWN

AT

WEEKLY≠

APR FOR
60 MONTHS≠

ALL-NEW 2016
2.4L
LX FWD

Sorento SX Turbo AWD shown‡ Forte SX AT shown‡
INCLUDES $500 IN DISCOUNTS≠ AND $500
COMPETITIVE BONUS** OR LOYALTY BONUS¶

AVAILABLE FEATURES:
HEATED FRONT & REAR SEATS | REARVIEW CAMERA

0% FINANCING FOR
60 MONTHS

INCLUDES $500 COMPETITIVE BONUS** OR LOYALTY BONUS¶

2016

SEDAN

BUYING OR SELLING?
Don’t leave your success to chance.

CALL ME TODAY

ROSS ABBOTT
Sales Representative

647-966-0871
www.rossabbott.ca
rossabbott@royallepage.ca

E.,
(between O’Connor & Victoria Park)

647-348-4889 • www.stclaireastanimalhospital.ca

2879 St. Clair Ave. E.,

St. Clair East Animal Hospital
Full Service

Veterinary Care
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8 special report

MIKE ADLER AnD FAnnIE SUnSHInE 
newsroom@insidetoronto.com

Girls are growing up online, and many in Greater 
Toronto spend as much time with social media as 
they do in school, chatting, liking, posting.

They don’t know pimps are watching.
Predatory men and boys are waiting not just at 

the shopping mall, but on Instagram, Snapchat, 
free dating sites, anywhere they can catch a girl at 
the right moment.

Experts say that could be after she argues with her 
parents, or expresses vulnerability about her looks.

“They’ll tell her how smart she is, how pretty she 
is, that she’s a grown-up who can make her own 
decisions and doesn’t have to listen to her parents,” 
says Michele Anderson, human trafficking advocate 
for Toronto’s Covenant House.

Sixteen is a typical age, but girls as young as 12 
are targets.

“They tell their life stories online,” 
saying things like, “I look fat today,” 
said Det.-Sgt. Nunzio Tramontozzi, 
head of the Toronto Police human traf-
ficking team.

Trolling, traffickers start out by assur-
ing the girl, “You’re not, you look great,” 
he said.

“Within days, they hook them.”
Online luring is one reason sex traf-

ficking happens around Greater Toronto 
- a hub for this type of crime through which victims 
are moved quickly from hotel to hotel - not just to 
homeless girls, but to the girl next door.

If a child looks for validation or acceptance in 
an online space, and someone offers it, “that’s an 
adrenaline rush, that’s dopamine,” said Debbie 
Gordon, director of kidsmediacentre at Centennial 
College.

Online culture puts pressure on children to get 
approval for posts, or to build up followers, without 
really caring who those followers are, she said.

Some may say, “If I show more, take more risks, the 
next selfie will get more likes,” added Gordon. “You 
see so many kids taking such incredible risks.”

A trafficker will suggest meeting for dinner or coffee, 
and will shower a girl with expensive designer purses 
or cell phones, said Anderson.

They’ll then head to a hotel, where the girl is intro-
duced to some of the trafficker’s friends, and she’s 
forced to have sex with them in exchange for the 
gifts she received.

“They’ll say, ‘What, you think this is all free?’” 
Anderson said.

If the girl resists, blackmail ensues. Or the trafficker 
gets aggressive and abusive.

Victims are typically allowed home at night, but the 
threat of physical violence always looms if they dare 
tell anyone what’s happening, Anderson said.

In Olivia’s case, the trafficker was someone she 
knew from high school, entering her life when she 
was about 20, struggling with her mental health and 
severely low self-esteem.

There was a honeymoon phase where she felt spe-
cial and loved. Olivia (not her real name) began living 
with the trafficker, feeling like she hit the jackpot.

“He played on those vulnerabilities, knowing I 
wanted this relationship to be my forever.”

Olivia worked as his girl for two years, in hotel 
rooms from Burlington and Oakville to Markham, 
Richmond Hill, and downtown Toronto.

“To some degree, the industry itself met a lot of my 
needs. Now I felt good at something. I felt desired.”

Leaving was difficult. She was incredibly scared 
for her reputation, and her trafficker threatened to 

send her sex ads to people she cared about.
One day, a police officer posed as a John, checking 

Olivia’s identification to see if she was underage. She 
wasn’t, and wasn’t too receptive to his questions, 
but kept his card.

It was six months before she called, hoping to 
escape and rebuild her life.

Some trafficked women and girls finally, literally run 
for their lives. Others are held in place by ingrained 
feelings of love, dependence or fear.

Luring is sometimes done by women, most often 
by friends who are victims themselves.

Some are told they could be “partners” with their 
trafficker if they recruit replacements.

Recruiting is a means of self-preservation, a chance 
to have sex with fewer people, said Carly Kalish, a 
therapist for the Scarborough-based East Metro 
Youth Services.

“The illusion of being their partner is a big part 
of why you stay, but it’s never actually the case,” 
she said. 

 NEXT: How Ontario’s new anti-trafficking strategy 
could convict more traffickers and offer crucial support 
to more survivors.

MORE ONLINE 

Karly’s story: From being homeless and a drug addict who 
engaged in the sex trade as a teenager, Karly found a way 
out and is now giving hope as a peer counselor to women 
and girls who survived sex trafficking or are still in the sex 
trade. (bit.ly/karlystory)

Signs a girl is being lured: Experts say sex trafficking 
masks itself as a typical relationship for a girl. Parents and 
friends can spot these and other warning signs a girl is in a 
dangerous relationship. (bit.ly/luringsigns)

This is some of the language and words used which could 
indicate a girl is trapped in “The Game” (prostitution).    

Sources: East Metro Youth Services, kidsmediacentre, Toronto 
police detective  

ESCAPING THE TRAP: 
Preying on the vulnerable from

homeless girls to the girl next door

He played on those vulnerabilities, 
knowing I wanted this relationship 

to be my forever.” 
–  Olivia“
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ESCAPING THE TRAP: 
COMING UP WITH A CO-OrdINATed sTrATeGy 

TO COMBAT HUMAN TrAFFICKING 

Dan Pearce/Metroland

miKE ADLER AnD fAnniE sunshinE 
newsroom@insidetoronto.com

The young man stands before the judge, barely 
crossing the age threshold of being tried in adult 
court.

Charges against him are lengthy and grim: a 
snippet includes forcible confinement, uttering 
threats, sexual assault and human trafficking.

Police know the human trafficking charge 
will be the hardest one to land a conviction on, 
mainly due to the victim’s unwillingness to testify 
or memory lapses, and will often take pleas for 

lesser offences.
The total number of human trafficking convic-

tions in Toronto since 2014 now stands at nine; 
in the first week of July alone, Toronto police 
arrested seven men within a four-day span on 
human trafficking charges, one case involving 
a victim as young as 14.  

And one York Region cop has no problem 
dropping human trafficking charges if it means 
pimps will land in jail. 

“It doesn’t mean they all walk, they all got 
away,” said Det. Sgt. Thai Truong, adding as a 

Part 2 of a series 
investigating the 

growing problem of 
sex trafficking in 

Greater Toronto

>>>HUMAN, page 3

KELsEY ChEnG 
kcheng@insidetoronto.com

Marina De La Peña 
remembers playing and 
watching Pokemon when 
she was little. Now at the 
age of 20, she never thought 
she’d be meeting more than a 
thousand people who shared 
a collective memory of 
Pokemon – at the same 
time. 

“I grew up with Pokémon 
– I’ve watched all of the 
anime and played most of the 
games,” said De La Peña, who 
gathered at the base of the CN 
Tower Monday night with her 
brother Rodrigo and many 
other Pokemon Go players to 
celebrate the official release of 
the game in Canada. 

“I am so happy about this 
launch because I get to meet 
people who love what I love. 
It’s brilliant.”

The launch of the game was 
particularly special to De La 
Peña, who was inspired by 

Pokémon to study 
animation at Toronto’s 

Max the Mutt college in 
Toronto.

She said the augmented real-
ity aspect is what draws her to 
the new game. 

“Pokemon has always been 
about travelling,” she said. 
“Now you get to explore the city 
while playing the game and you 
get to meet new friends along 
the way. It’s a really positive 
experience.”

The highlight of the evening 
was when a life-sized Pikachu 
mascot showed up, attract-
ing hundreds of fans. Tanisha 

>>>PLAYERS, page 8

More than 1,000 attend official Canadian 
launch party at the base of the CN Tower
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BUYING OR SELLING?
Don’t leave your success to chance.

CALL ME TODAY

ROSS ABBOTT
Sales Representative

647-966-0871
www.rossabbott.ca
rossabbott@royallepage.ca

Annual Summer
Fun Fest & BBQ
August 7, 2016 | 12–3 pm
Morningside Park
390 Morningside Avenue

Mitzie Hunter, MPP
Scarborough-Guildwood

Annual Summer
Fun F
A
Morningside P
3

Community Office
109-4117 Lawrence Ave East
T: 416-281-2787 | a@MitzieHunter
mhunter.mpp.co@liberal.ola.org
mitziehunter.onmpp.ca

No appointment needed. Open 7 days a week and ’til 8pm weeknights. mrlube.com

† Drive Clean service available.
* An official mark of the Province of Ontario used under license.
® Reg. TM/MD of ML Royalties Limited Partnership, used under license.

$8off any oil
change

Offer applies to the purchase of an oil change package and must be presented at time of service. Not valid with any other same service discount or coupon.
Valid at all GTA locations. Prices may vary and additional environmental and/or supply fees may apply. Expiry: September 18, 2016. Code: 9943

battery
testFREE

Toronto: 61 Overlea Blvd.†

Agincourt: 3306 Sheppard Ave. E
Agincourt: 3850 Sheppard Ave. E (in Walmart)
Downsview: 6000 Dufferin St.†

North York: 1500 Finch Ave. E†

North York: 1964 Victoria Park Ave.
Scarborough: 1900 Eglinton Ave. E (in Walmart)†

Scarborough: 2370 Lawrence Ave. E†

Scarborough: 70 Grand Marshall Dr. †

Thornhill: 7562 Yonge St.†

Toronto: 793 Spadina Rd.†
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MORE ONLINE 

VIDEO: Watch this Covenant House Toronto 
video: a dramatization of the real-life experience 
of “Amy” – a teen who found herself enslaved by 
a man she believed was her boyfriend. (bit.ly/
covenantvid)

STORY: Read this story from York Region 
about a real court case from 2014 involving 
a man who police alleged was pimping out a 
16-year-old girl, and the subsequent verdict. 
(bit.ly/yorkcase)

STRATEGY: Get more details about the 
provincial anti-human trafficking strategy and 
the four areas of action the strategy will be 
focused on. (bit.ly/ontariostrategy)

STATISTICS: See statistics from Toronto 
Police Service about the number of 
occurrences, arrests, charges and victims 
related to human trafficking in the city since 
2013.  (bit.ly/policestats)

police officer, as long as the accused is 
found guilty for what he’s done and jus-
tice is served, “I’m happy with that.”

The provincial government unveiled 
the long-awaited human trafficking 
strategy Thursday, June 30, which calls 
for an investment up to $72 million 
aimed at increasing awareness and 
coordination, enhancing justice-sector 
initiatives and improving survivors’ 
access to services. Currently, Ontario 
is grappling with roughly 65 per cent 
of police-reported human trafficking 
cases in Canada.

The strategy involves nine ministries 
and is based on four pillars: strong 
leadership through an anti-human traf-
ficking office through CommSoc, which 
will collect and share information; 
increased awareness and community 
supports to help survivors heal; justice 
sector initiatives to identify trafficking 
earlier and hold traffickers to account; 
and indigenous-led approaches.

Det. Sgt. Nunzio Tramontozzi of 
Toronto Police Service’s human traf-
ficking team called the strategy a great 
start, noting specialized Crowns are a 
police asset. 

If Crowns don’t understand “trauma 
bonds” between the victim and pimp, 
it’s hard for them to wrap their mind 
around why a girl would protect a guy 
who brutalized her for years, he said, 
adding instead of forging ahead and 

putting the victim on the stand, they 
tend to take pleas for lesser offences.

“As of last summer we only had 
one (human trafficking) conviction 
in Toronto,” he said. “One guy. It’s 
pretty sad.”

Ontario’s Attorney General Yasir 
Naqvi, who was on hand for the strat-
egy’s release, called human trafficking 
an increasing, complex problem.

A specialized team of Crown attor-
neys will ensure cases are prosecuted 
effectively and consistently across 
province, he said, adding expanded 
quick response programs will be in 
place to help victims, including paying 
for things such as travel costs, identi-
fication replacement and enhancing 
24-hour crisis assistance.

But not everyone was pleased with 
the strategy. 

Haliburton-Kawartha Lakes-Brock 
MPP Laurie Scott, who put forward a 
private member’s bill Saving the Girl 
Next Door, which calls for victims to 
obtain restraining orders against their 
trafficker and sue them for damages, 
said while the strategy is a step in 
the right direction, it ultimately falls 
short. 

The Conservative MPP took issue 
with the lack of permanent multi-
year funding and firm deadlines for 
establishing a multi-jurisdictional and 
multi-disciplinary task force. 

In an interview with Metroland 

Media Toronto prior to the strategy’s 
release, she said the province needs 
to take the lead in human trafficking 
enforcement. 

“It’s modern-day slavery,” she said. 
“Will all survivors sue? No, but it’s a 
means of justice.” 

Michelle Smith, executive director 
of Women’s Support Network of York 
Region in Newmarket, which runs a 
human trafficking help line, called 
the issue a “provincial and national 
crisis.”

She said she hoped the strategy 
would include long-term core fund-
ing, along with people specialized in 
human trafficking and infrastructure 
for couselling.

Trafficked women sometimes require 
“eight, nine, 10-hour care”, with psycho-
logical and emotional trauma the most 
pervasive aspect. “We have women that 
are servicing eight to 10 men a day, 
against their will,” she said.

Besides a strategy, greater emphasis 
on social media literacy must be taught 
in schools to help combat human traf-
ficking, said Debbie Gordon, direc-
tor of kidsmediacentre at Toronto’s 
Centennial College.Being able to share 
case studies about other young victims 
works, but voices of young people who 
question the sensibilities of the social 
media culture need to be heard, she 
said. “Kids will listen when it’s one of 
their own.”

FOR IMMEDIATE ASSISTANCE

Like the York Regional Police campaign 
‘The Other Side’ that is helping victims hurt in 
the sex trade find a way out, there are other 
people and organizations offering assistance 
to survivors of human trafficking in the Greater 
Toronto Area. Here are a few:

• Covenant House: 416-598-4898, www.
covenanthousetoronto.ca/homeless-youth/
Home.aspx

• East Metro Youth Services: 416-452-
3018, http://emys.on.ca/

• Women’s Support Network of York Region: 
905-758-5285, www.womenssupportnet-
work.ca/

• Toronto Police Service human trafficking 
team: 416-808-8385, www.torontopolice.
on.ca/sexcrimes/htet.php

• York Regional Police human trafficking 
team: 905-758-5581, www.yrp.ca/en/about/
human-trafficking.asp

Human trafficking issue is 
‘a provincial, national crisis’
>>>from page 1

2730 Markham Road (One traffic light North of Finch) 416-291-2929 • www.agincourthyundai.com

AGINCOURT
2016
ACCENT
5-DOOR LEAUTO

WEEKLY

FINANCE
FOR ONLY

$43
MONTHS†

FOR

84
AT

0%

BUY IT

MONTHS
24

LEASING
0%

FOR

TRY IT

OR

2016 Accent 5-Door LE with an annual finance rate of 0%. Weekly payments are $43 for 84 months. $0 down payment required. Finance offers include Delivery and Destination charges of $1595.
2016 Accent 5-Door LE with an annual lease rate of 0%.Weekly lease payments of $54. For a 24 month walk-away lease. Down Payment of $0 and first monthly payment required. Total lease obligation
is $5616. Lease offer includes Delivery and Destination charges of $1595. 2016 Accent 5-Door GLS $21627. Offers available for a limited time and subject to change or cancellation without notice.

TRY ITWITH GREAT LEASING,
OR BUY ITWITH GREAT FINANCING! 5-year/100,000 km Comprehensive Limited Warranty††

5-year/100,000 km Powertrain Warranty
5-year/100,000 km Emission Warranty

5-year/Unlimited km 24 Hour Roadside Assistance

GLS model shown ♦

• 5-YEARWARRANTY††

• AIR CONDITIO
NING

• REMOTE STAR
TER

• 137HP 1.6L GD
I ENGINE

• REAR SPOILER

• 4-WHEEL DISC BRA
KES

WITH $0 DOWN
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