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There is always a reason to give flowers
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Ting! Nine-year-old Beth enthusiastically 

taps the bell on the counter of the Olive 
Tree, ready to make her purchase. 

Store owner Olivier Thiriet, who is stand-
ing right in front of her already, laughs. It’s 
a ritual – Beth must always ring the bell on 
the counter, and if he thinks she might for-
get to do so, Thiriet suggestively nudges the 
bell in her direction. 

The ludicrous and unnecessary bell ring-
ing is an essential part of her every visit to 
the store. 

It is for interactions with store owners like 
these that my family feels repeatedly grate-
ful to have escaped the anonymous suburbs 
of Ottawa and come to Deep River. 

Where the librarians know everyone by 
first name. Where the pet store owners re-
member that my pup has a chicken allergy. 
Where the pharmacist knows my history 
without having to look me up. Where 
Thiriet teases my son and invites my daugh-
ter to be silly with the bell. 

We are therefore saddened and bereft to 
learn of his store’s imminent closure. Going 
to “Olivier’s,” as we will always call it, is a 
frequent and necessary part of our shopping 
routine. 

We rely on his store for our nuts, oats, 
crystalized ginger, dried fruit, olive oil, 12-
grain cereal for my homemade bread, Hum-
mingbird chocolate bars for special 
occasions, and Sober Carpenter cider. 

Much of our sadness is knowing that 
Thiriet is deeply, deeply sad too. 

He came to Deep River from France 19 
years ago with his young family. His wife 
had a job at AECL, and he took care of their 
daughter as a stay-at-home dad. 

He struggled with English and took ESL 
classes through the school. He found it diffi-
cult at first to make many friends here be-
cause of the language barrier and because of 
being the only stay-at-home dad while the 
other men his age worked during the day. 

Nevertheless, he always loved Deep River 
and knew it was a great place to bring up a 
family. 

He did some photography for a few years, 
including passport photos, family portraits, 
and weddings. He worked at the Artisans’ 
Co-op for several years. 

When he divorced, he needed to find full-
time work. He took over the store, then 

called Monica’s Pantry, 12 years ago. The 
business had been for sale for two or three 
years. 

“I had no diploma to work at CNL, so the 
easiest way for me to get a job was taking 
over a business,” he said. 

“I did not know anything about running a 
business,” he admitted. 

“I learned from scratch. I spent one month 
with Monica here, and she showed me 
everything. After that I learned online and 
from my mistakes.” 

“Monica showed me the list of her suppli-
ers. I bought the business and the stock. It’s 
a bit like buying a house,” he said. 

“I changed the name. It didn’t take too 
long for me to find a new name: my first 
name in English is olive tree, so it was an 
easy choice.” 

After a while, he had sufficient confi-
dence to try some new suppliers, such as 
Hummingbird. 

“I saw something online about a new 
chocolate company in the valley and de-
cided to try it,” he said. “I was the first one 
in the area to sell Hummingbird chocolate.” 

“I try to find new products that no one 
else sells,” he explained. 
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Local business owner 
sad to say goodbye

WEDNESDAY, JUNE 25 
1 pm, Social Bridge, Deep River Lawn Bowling Club 
1-6 pm, North Renfrew Family Services Free Counselling Clinic 
(every Wednesday), call ahead for appointment (for information, 
call 613-584-3358) 
2 pm, Spring Babytime, Deep River Library 
4 pm, Toddler storytime, Chalk River Library  
7 pm, Deep River and District Community Foundation an-
nual general meeting, CE Centre (beside Deep River Com-
munity Church) 
 

THURSDAY, JUNE 26 
10 am, Seniors Friendship Club: Coffee, Tea and Conversation, 
Hexagon Restaurant, Deep River Shoreline Sports Club 
10:30 am, Toddler Time, Point Alexander Library 
7 pm, Fun Euchre, Deep River Legion 
 

FRIDAY, JUNE 27 
8:30 am, Deep River & District Health Foundation “Run for 
Home” half-marathon begins (10k at 9 am, 5k at 10 am, 2k 
at 11 am), Deep River Arena 
10:30 am, Deep River Library special Storytime for Multi-
culturalism Day, Unity Park playground 
7 pm, Fun Darts, all welcome, Chalk River Legion 
 

SATURDAY, JUNE 28 
10 am - 12:30 pm, Deep River Farmer’s Market, Deep River 
town hall parking lot 
10 am - 4 pm, Schoolhouse Museum open, Hwy 17 west at 
Meilleur’s Bay 
 

SUNDAY, JUNE 29 
10 am - 4 pm, Schoolhouse Museum open, Hwy 17 west at 
Meilleur’s Bay 
2-5 pm, Acoustic open mic, Deep River Legion 
 

MONDAY, JUNE 30 
10 am - 1 pm, Deep River and Area Food Bank open (weekly 
except holidays), at the Deep River and District Hospital (for 
more information, phone 584-3333 ext 7910) 
7 pm, Fun Darts, Deep River Legion 
7 pm, Al-Anon, group support for families & friends having al-
cohol addiction, CE Centre (behind DR Community Church) 
 

TUESDAY, JULY 1 
10 am - 3 pm, Canada Day activities including bike parade, 
kids activities, Mighty Machines, euchre tournament, BBQ 
and more, Chalk River Legion 
12 pm, Canada Day Red & White Parade, Deep River town 
hall parking lot, followed by activities on the campus & fire-
works at 9:45 pm 
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“Buy Canadian” 
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According to the Center for Community Media 
at CUNY, “The impact of this policy cannot be 
overstated: In its first five years, it injected more 
than $72 million into the local community media 
sector. This helped critical information reach New 
Yorkers who rely on community media as their pri-
mary source of news, and added an important 
source of revenue for these outlets.” 

The not-for-profit Rebuild Local News found 
that advertising set-asides, done right, have the fol-
lowing benefits: 

• They can provide substantial revenue to local 
news organizations and help community journal-
ism thrive. 

• It is money the government is already spending 
– not new money – so it does not require enlarging 
state or local budgets or raising taxes. 

• Government messages can reach a full range of 
residents, including those who may not be using 
larger media. 

• As advertising, it is payment for a service ren-
dered, not a subsidy per se. 

• Advertising in community news helps govern-
ment be more effective by reaching audiences 
through community and ethnic publications that 
are more trusted in their communities. 
 

PROCUREMENT STRATEGY 
 

Beyond providing an effective way for the gov-
ernment to reach the 81% of Canadians who read 
newspaper content in a brand safe manner, a fed-
eral set-aside would send an important signal to 
other orders of government and to the private sec-
tor about protecting Canada’s digital sovereignty 
and sustaining independent commercially viable 
public interest journalism. 

During the recent federal election, the Liberal 
Party of Canada’s platform vowed to “Deploy a 
made-in-Canada procurement strategy that priori-
tizes, whenever possible, Canadian suppliers.” At 
the same time, it noted the importance of news 
media. 

The document stated, “In this time of crisis, pro-
tecting Canada means protecting our culture, our 
journalism, our perspectives.” It continued, “In a 
sea of American media and disinformation, we 
need Canadian voices more than ever.” 

Prime Minister Mark Carney can meet the mo-
ment and fulfill his campaign promise through a 
federal government advertising set-aside that 
would see a minimum of 25% of federal advertis-
ing spending invested in Canadian media. 

Ontario and New York have provided the play-
book. Let’s get on with it and get it done with dis-
patch and determination. 
 

Paul Deegan is the president and chief executive 
officer of News Media Canada. 
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“Like the kombucha – I was the 

first one in the valley to sell kom-
bucha. It went very well. My best 
customer started to make his own 
kombucha and decided to start his 
own business! 

“He came almost every day to 
buy kombucha from me here. He’s 
up on the highway – you can still 
get his kombucha after I’m 
closed.”  

“I like to buy stuff for me first,” 
he said. “If I like it, I will try to 
sell it. The Sober Carpenter was 
for me first – I was checking on-
line for Canadian non-alcoholic 
beer. I tried a few, and this was my 
favourite. I started carrying it in 
the store about four years ago.” 

“I’m always excited about a new 
product,” he said. “It’s always a 
small risk at first. But I will try 
and see how it goes.” 

“I lost a lot of customers at 

first,” he said. “Twelve years ago 
my English was not very good, 
and it was hard for me to explain 
things. I also didn’t have a lot of 
knowledge about some of the 
products.” 

“When the business was doing 
well it was easier for me to try 
new products because I had the 
money for that,” he explained. 

“I had a lot of new customers 
over those years because I was al-
ways trying new things and they 
came in to check them out.” 
 

FLOUR SHORTAGE 
 

Consistently popular products 
over the years have been the 
spices, supplements, and the gift-
ware (“I bought everything from 
native artists”). He has tried to sell 
Canadian products whenever pos-
sible. 

During Covid he was able to 
stay open. 

“I was the only one carrying 
flour at that time,” he said. 

“I don’t know why I was the 
only one able to get flour,” he 
went on, “but there was a real 
shortage. My supplier was the 

only one to have bags of flour for 
about two years. It was crazy!” 

“I survived Covid mostly be-
cause of the flour.” 

After Covid, “the flour came 
back to Valu-mart, and the cus-
tomers were gone. They have not 
come back.” 

“A lot of people started to buy 
online and never came back,” he 
said. 

“I love Deep River,” he told me. 
“It is so nice for the kids and you 
have almost everything here. You 
can raise a family here.” 

Thiriet has known the store was 
failing for the last two years, but 
he kept it going so that his son 
could finish school in Deep River. 

This fall, his son will start uni-
versity in Ottawa, and his daughter 
lives there already. Thiriet has 
other friends in Ottawa as well. 

“It seems like the best place for 
me to go,” he said. “I will be more 
likely to find work in the city, and 
I will be close to my kids.” 

“I’m very upset and frustrated. 
There’s a place in Deep River for a 
store like this. I should be able to 
make a living with this store.”  
 

The Deep River & District Health Auxiliary are ex-
tremely grateful to the community for its generous 
support through donations to the Whistle Stop Thrift 
Shop. 

It is only with your donations that we are able to 
sell the items and fundraise for greatly needed finan-
cial targets for upgrades in many areas within the 
hospital that serve the surrounding community. 

Our team of approximately 90 volunteers work tire-
lessly to ensure all your donations are treated respect-
fully so that they can be displayed properly for sale 
and thus, creating funds to support our local hospital 
facility. 

In order for us to do this, we are reaching out to 
you to work with us to ensure this process is more ef-
ficient for all. 

When preparing your donations for delivery to the 
Whistle Stop, please ensure the following: 

• All clothing items (including footwear, shirts, 
pants, coats etc) are clean, without rips or tears, stains 
and of the current season; 

• All sheets, blankets and towels are clean and in 
good condition; 

• All breakable items (ie: dishes, glassware and 
decorative items) are without damage and ready for 
use. Also, ensure all glassware is packed properly in 
boxes or bags, not loose. 

• All small appliances are in good working order 
and ready for sale; 

• All books are in good condition (we cannot accept 
encyclopedia, magazines, textbooks, religious mate-
rial). 

• We are unable to accept items that are furniture, 
electronics or larger items due to our limited space. 

If you are moving or clearing out a family mem-
ber’s property, we encourage you to contact the 
Whistle Stop at 613-584-4349 to organize a small 
team of co-ordinators to come and determine the 
items we will accept. 

We want to help you with the daunting task but en-
sure the right items come to the store. 

Again, we thank you for working with us to ensure 
our successful fundraising efforts of the Whistle Stop. 

If you would like to volunteer at the Whistle Stop, 
we encourage you to drop in and pick up an applica-
tion and find out how you may help and be part of 
our wonderful team of volunteers. There are many 
tasks available that help the store operate. 

We look forward to seeing you in the shop and 
helping you find a treasure from our constantly 
changing items and amazing prices.  
 

Eileen Burke, president, 
DRDH Auxiliary 

LETTER  

Tips to help Whistle Stop volunteers


