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Bowes buys The Londoner

By Gordon Cameron

| News Clips Editor

Getting blood from a reporter
Fort Erie Times reporter Joel Hoidas
turned the tide on a traditional blood
donor clinic assignment by passing the
camera off and getting in the shot himself.

ne of the largest indepen-

dent community newspa-

pers in Canada has been

sold to Bowes Publishers

Ltd. London’s The
Londoner was purchased by Bowes on
February 28, 2005 for an undisclosed
amount.

Gone is founding publisher Gord
Hume, who will now spend his time
focusing on his elected position on
London’s Board of Control. The
Londoner’s co-founder and editor Philip
McLeod along with Director of
Advertising Bill Ford will remain with
the paper. Replacing Hume is former
Bowes president Bill Dempsey.

“I feel good about getting back into
it,” said Dempsey. “I’m kind of looking
forward to it. I lived in London when
The Londoner was started so I've
watched it grow over the last couple of
years.”

With the sale The Londoner is now

owned by the same people (Quebecor)
who own the daily London Free Press.
However, Dempsey said the two papers
would continue to be separate entities
with The Londoner being a separate
profit centre within Bowes. The Free
Press will become a supplier to The
Londoner. The community paper will be
distributed both as an insert to the Free
Press as well as to non-subscribers
through its TMC distribution.

“They have the best distribution sys-
tem in town, and now that we’re part of
the same family it allows The Londoner
to take advantage of that system,” he
said. “But we’re going to have to pay
the going rate for distribution.”

A change in printers to a Bowes
owned press is also in the offing as soon
as the current contract expires. Dempsey
said the change would allow him to
reconfigure the pages so the paper can
have more departments and greater flow
for the reader.

Everything at The Londoner is being
reviewed, from its look to its content.

Continued on page 3

Less than a month until our convention

he countdown has

begun to the 2005

OCNA Spring

Convention taking

place April 8 and
9 at the Airport Renaissance
in Toronto.

For those of you who
haven’t registered yet you
could miss out on two days of
great speakers, great informa-
tion and great fun.

This year’s theme is
Shaken, Not Stirred and is an
excellent opportunity to

agent.

indulge your inner desires to
be a world famous secret

The fun begins on Friday
with a session on the future of
the newspaper industry from 1
to 4 p.m. featuring a panel of
industry experts. For more
information please see:
http://members.ocna.org/AFS/
OCNA_Programs_Services/S
pringConvention/Convention
Registration.pdf

For those interested in prod-
ucts and services that could

beginning at 2 p.m.

CNRIE.

Bartleman.

help their newspaper the
annual trade show will open

At 4:15 p.m. general meet-
ings will be held for OCNA,
the OCN Foundation and

The highlight of the evening
will be the Junior Citizen of
the Year Awards which will be
presented by Lt.-Gov. James

Saturday begins with
Breakfast, sponsored by
Tembec Inc., which, pending

confirmation will feature
Premier Dalton McGunity.

The majority of Saturday
will be filled with educational
sessions for everyone
involved in your newspaper
office.

This year’s convention
offers a chance for owners
and managers to promote their
papers to journalism, photog-
raphy, sales, graphic design
students/grads through our
career fair from 3 to 5 p.m.

Continued on page 7
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Cyberlaw - What does it all

By Doug Richardson
Media Lawyer

eports of lawsuits about

Internet publications frequently

create the impression that an

entire new area of law has

eveloped - often referred to as

‘Cyberlaw’. In reality the laws that apply
to the publication of your newspaper on
your web site are essentially the same laws
you have been dealing with for years in
publishing your print newspaper. Only
these laws are being applied to a different
medium.

The area of law that you are most con-
cerned with when publishing your newspa-
per is defamation. The law of defamation
is the same whether the publication is in
print or electronic. But the application of
the law to the particular circumstances of
the internet has produced some interesting
cases.

The recent case of Bangoura v.
Washington Post involved a lawsuit
brought in Ontario by Mr. Bangoura in
relation to an article that had appeared in
the Post seven years earlier. When the arti-
cle was first published Mr. Bangoura, a UN
diplomat, was living in Kenya. Years later
Mr. Bangoura moved to Ontario and came
across the article in the Post’s web site
archive. He sued the Post for defamation.
The newspaper argued that Ontario was not
the proper jurisdiction since the Post was

not located in Ontario, the newspaper was
not distributed in Ontario and Mr.
Bangoura lived in Kenya when the story
was first published. How then, argued the
Post, could it be expected to conform to the
defamation laws of Ontario when neither
the Post nor Mr. Bangoura had any connec-
tion to Ontario when the article was first
published. The Court disagreed with the
Post and upheld Mr. Bangoura’s right to
bring the lawsuit in Ontario. The Post
appealed the decision but, as of the date
this column was written, the Court of
Appeal had not yet released its decision.
The lesson to be learned is simply that your
web site has a potentially wider reach than
your print newspaper and a story appearing
on your web site can have an impact on the
reputation of persons living far away.
Recent case law also suggests that a
wider distribution of your newspaper on the
internet could result in increased damage
awards. In March of 2003 an Ontario court
ordered a man by the name of Lopehandia
to pay Barrick Gold $15,000 for damages
caused by his posting of messages on vari-
ous web sites that contained defamatory
statements concerning Barrick Gold. In
June of 2004 the Ontario Court of Appeal
concluded the $15,000 damage award was
not sufficient and increased the award to
$125,000. In doing so the Court of Appeal
said that Internet publications should be
distinguished from print newspapers and

mean?

other “less pervasive” media in terms of the
potential to damage the reputation of an
individual or corporation because of its
“absolute and immediate worldwide ubiqui-
ty and accessibility.”

All of this is not to suggest that publish-
ing your newspaper on your web site is too
risky. Instead, it serves to remind us that
you should not disregard potential legal
issues when posting stories on your web
site. Often, newspaper web sites are
thought of as something ancillary to the
print edition and sometimes the web site is
forgotten when assessing legal issues. The
same care you would take in addressing
legal issues prior to publishing a con-
tentious story in your print edition should
be taken with your web site edition. It is
not uncommon that a newspaper has care-
fully edited a story to ensure it is properly
balanced only to see the editing undone by
a summarized version of the story on the
web site. This is often the case when a
newspaper offers Internet access to articles
in their entirety to its subscribers only but
posts summaries of its articles for others
accessing the web site.

Similarly, the web site edition is some-
times forgotten when a newspaper is deal-
ing with an error contained in an article that
has been published. The newspaper might
run a correction or retraction in its print
edition but neglects to deal with the

Continued on page 8

Need “filler” fast? News Canada content
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New publisher excited about what The
Londoner brmgs to Bowes and vice versa

Continued from page 1 same. Ve \ community make The Londoner a better
“We want to see if we can “A lot of We re ]u5t news that you product.
make it more appealing to things are going to go out can't find any- “It’s going to be a fun chal-
readers and advertisers,” said worth keeping. there and put out where else; not  lenge to bring that expertise to
Dempsey. “Things that we When two gOOd PrOduCt’ in the Free the table,” he said. “We’ve got
think will benefit the paper independent work h?rd and Press or the a real good staff here and they
will be put into action. We will  people start a have a little fun Free Press’ are looking forward to the
do a number of things that will newspaper in a along the way. weekly news- changes and the resources that
make the paper more exciting  city of 350,000 paper.” Bowes can bring to the table
and we hope that people will and for them to The Londoner By going so they can do a better job. As
enjoy it more. My hope is that  be around for ,publlSh er from an inde- my mentor Jim Bowes used to
a year from now people will two years it Bl.l ! ngpsey pendent to a say: ‘“We’re just going to go
be surprised to see how much  tells me that \quotzng Jim Bowes / Bowes paper out there and put out good
it’s grown.” they did an Dempsey said products, work hard and have
However, he added that awful lot right,” he said. “The  that the company’s experience  a little fun along the way.” And
many things would stay the Londoner delivers a brand of in the industry could help that's what we plan to do.”

Quality, Durability, Security
Tempo Display and Metal Products

manufactures a complete line of display racks and vending boxes
for community newspapers with varying distribution needs.
Design modifications and custom features are no problem.

Tel: (905) 457-1570 Fax: (905) 457-1573
www.tempodisplay.net E-mail: sales@tempodisplay.net
Print. Electronic. Ottawa, Canada
800-205-7471
Since 1992
tvmedia.ca tvpassport.com
g ‘r! It's hard to tell if ink-stained ©
- 7 fingers are evidence of reading a adCCess
ok " newspaper or photocopying one
Access Copyight helps protect the
copyright of community nesspapers and

pays royalties whan works are copied.
Bacome an affiliate. To learn more, visit
our booth o accesscopyright.ca or call
1-B00-803-5777 or 416-268-1620.
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design

Improving the look of your pull quotes

By Edward Henninger
OMNIA Consulting

ne of the most underused

and poorly used design

tools is the pullout - that

element that takes a quote

or an appealing piece of
narrative from a story and gives it
prominence.

We know many readers only glance at
attention-getting elements, such as
headlines, photos, charts and maps.
These elements help them determine
whether they are interested in a particu-
lar story - and draw them into a story
they might otherwise ignore. A well-
fashioned pullout is another element
that can be a reader-grabber.

How well pullouts work for us
depends on how well we design and dis-
play them-and how often we use them.
Here’s a baker’s dozen tips for the
design and use of pullouts:

1. Design pullouts without a heavy rule
placed above them. A heavy rule serves
more as a barrier to the pullout. Instead
of rules, try using extra space between
the text and the pullout. That space

helps to separate the pullout from the
copy without walling off the pullout
from the rest of your package.

2. The type in a pullout should be larger
to help it stand out from text. It may be
bold or italic so long as it fits within
your overall design approach.

3. Consider using the first two or three
words of a pullout in bold, with the rest
in a regular face. This approach helps to
attract reader attention.

4. If you use a bold lead-in, that’s an
ideal place to employ color, which will
help give pullouts even more distinction
on a colour page.

5. Set pullouts in a paragraph-not
between paragraphs. Placing a pullout
between paragraphs may encourage
readers to leave the story-and pullouts
should serve as points of entry, not
points of departure.

6. Sometimes a typographic element-
such as a Zapf Dingbats square or a tri-
angle or dot-can bring attention to a
pullout and help to separate it from text.
7. Avoid the temptation to set pullouts
too wide. Try, instead, to keep them to
no more than the column width of the

text type in the package. Pullouts set too
wide tend to be too wordy and they can
dominate an entire package.

8. Make sure you design your pullout
style so that it will work well with a
mug shot.

9. Please, no more huge quote marks as
part of the pullout style. The approach
is tired.

10. It might work to your advantage to
design pullouts so they can be set flush
left, flush right or centered. Be careful:
this can be a risky approach unless you
set some guidelines.

11. Pullouts should be used primarily as
a “hook” to develop reader interest in a
story-not as a design crutch to fill space
in a short story.

12. Be consistent. Do not let pullout
style vary from section to section. Once
you've established a style, stick to it.
13. Remember that a pullout is part of a
package. Place it and use it as part of
the package-don’t let the pullout be the
flat note in your visual chord.

Pullouts won’t make or break your
design. But the properly design pullout
used in the proper place can help.

April 8-9 OCNA Spring Convention and Trade Show
April 9 - Community Newspaper Career Fair

Dates to Remember

April 9 - OCNA Better Newspaper Awards Gala
June 1-4 - CCNA Convention, Banff Alberta

Weekend
auy

by Vince D[Itlﬂﬂl
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Make Money with Metro’s Creative Services...Online!

MetroCreativeConnection is Your Online Gateway to the
Moneymaking Creative Services of Metro Creative Graphics

o Fevenue-Genarating Images,
I2eas, High-Fas Photos

o Waekly Sales Tips & Concepts
o Increased Productivity
o A Llzer-Friendly S2arch Engine

& Spac Ads

o Sales & Creative Planning Tools

« Ability to Search All Zervices
at Ones

o Instant Access o Al Ad Elements
o Unlimitzd Llsars

The Weekend GUy
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Lakeshore Advance chief recognized
as Sun Media’s publisher of the year

Neil Clifford, the publisher and Grand Bend. He was
of the Lakeshore, Advance has  appointed publisher of the

been recognized as publisher Lakeshore Advance in 2002.
of the year by Sun Media Inc. Sun Media Inc. owns more
The Advance was also award-  than 200 community dailies,
ed for being the most weeklies, shoppers and maga-
improved branch. zines across Canada, including
Clifford has been with the Bowes Publishers.

Signal-Star group papers with- Congratulations to Neil and
in Sun Media for ten years, his staff for outstanding effort

working in Goderich, Mitchell — and achievement.

Neil Clifford poses with the two awards that he and The
Lakeshore Advance walked off with for publisher of the
year and most improved branch within Sun Media’s com-
munity newspapers.

Police credit Brock Citizen article for leading
to an arrest for aggravated assault

Durham Regional Police were unable break and enter. After a phone call We’re crediting the arrest to the article
to apprehend a wanted man -- until an from a local resident alerted police to that was in the newspaper,” said
article detailing their efforts ran in the  his whereabouts, Mr. Wilson surren- Inspector Mike Ennis, officer-in-charge
Brock Citizen last week. Chris Wilson,  dered to police Thursday night just a of the north Durham detachment.
19, was wanted for aggravated assault,  few doors down from his family’s Detective-Sergeant Steve Bell agreed.
assault with a weapon, possession of home on St. John Street. “We got an “The article really prompted the call,”
weapons, breach of probation, and anonymous tip from a local resident. he said.

classified technologies

solutions for publishing

state of the art classified and display advertising order entry systems, integrated accounting / billing,
real-time credit card processing, built-in compliance tools for telemarketing / do not call laws, contact
management features, and so much more. We look forward to seeing you at the Trade Show

tel: (813) 635-1300 X1310 fax: (813) 635-1301 http://www.classifiedtechnologies.com

Looking to drive readership to your newspaper?

Access our extensive photo library, syndicated columnists, reviews, features,
local news stories, photos and monthly promotions

See you at the Trade Show
City Media also provides web development and consulting services for

community newspapers. Please contact us: — -
Phone: 1-519-858-1770 Toll Free: 1-888-890-5551 CI e la = Ca

Web: www.citymedia.ca Email: newsdesk@citymedia.ca wwew citymedia.ca
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Publishers!
Ready-to-Sell Prometion

Only one
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Water Cooler

+ The Halton Compass has been nominated as business of the
year with the Milton Chamber of Commerce. They were also the
Platinum Sponsor for a Sports Celebrity Dinner also with the
Milton Chamber of Commerce, January 28th, 2005 which was a
sold out affair. They were also the sponsor for the Michael
Papaioannou Fundraiser held at Country Heritage Park for Lesch
Nyhan Disease research.

* Brabant Newspapers managing editor Mark Cripps is pleased
to announce the appointment of Abigail Cukier to the position of
senior editor of the Stoney Creek News. Abigail has been with
Brabant for a year-and-a-half, and has served as reporter for the
Stoney Creek News. She replaces Michael O'Keeffe, who left
Brabant in December for a new position with the Guelph Mercury.
* Brabant Newspapers regional reporter Richard Leitner will be
taking a one-year leave of absence beginning April 1 to assume
his new duties as president of the Southern Ontario Newsmedia
Guild 87-M. The veteran union activist and award-winning
reporter ran unopposed for the top job in 87-M.

+ Oh baby face ... The Lucknow Sentinel staff has changed over
the last few weeks as two employees left for maternity leave.
How's that for a staff of three. Amy Zoethout, the former editor,
who took over as office administrator last April, gave birth to a
baby boy - Finn - on Dec. 29. Amy's husband, George, works at
the Signal Star in Goderich. This is their second son. Nathan is
three years old. Sara Campbell, who took over as editor, gave
birth to a baby boy on Feb. 19. Trey (Frances Henry Bender Ill)
is the first child for Sara and her partner, Frank Bender. Filling in
for Amy is Ruth Dobrensky. Sara's replacement is Elyse
DeBruyn. Publisher Pat Livingston is warning everyone in the
office not to drink the water! In the small business community of
Lucknow, eight babies were expected within a matter of weeks.
So far, the boys are ahead in numbers.

* The Exeter Times-Advocate welcomes new reporter Stephanie
Mandziuk to their staff. She previously worked in both radio and
television most recently at the New PL as the weekend news
anchor/reporter.

* The Burlington Post has appointed Heather O'Neill as their
new advertising and marketing consultant for Portfolio of New
Homes and ON Site Magazine.

send updates to newsclips@ocna.org
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BNC Awards featured
on Saturday night

Continued from page 1

At 6:30 p.m. the Better Newspapers Awards Gala, sponsored by
the Ontario Lottery and Gaming Corporation will recognize the

best in the industry for 2004.
Check out:

http://members.ocna.org/AFS/OCNA_Programs_Services/Spring
Convention/ConventionRegistration.pdf for details and for info
about contests and prizes. See you all at the convention!

CLASSIFIEDS

Used Equipment
OCNA s offering a Used Equipment
section in news clips to encourage
members with redundant equipment
to place free classified ads with us,
c/o OCNA, 103-3050 Harvester Rd.
Burlington ON L7N 3J1.Your ‘trash’
is someone else’s ‘treasure’.

Life 101
Guaranteed laughs mean guaran-
teed readership. Give your readers
ANOTHER great reason to open
your paper. Life 101 by Mark Thrice.
E-mail: jhollingsworth@bowesnet.
com.

Buying & Selling
A Business Column

Are you looking for punchy articles
from an Ontario author who special-
izes in mergers and acquisitions?
Doug Robbins is your solution. Doug
writes columns to capture interest.
Your circulation gleans valuable,
useful tips regarding buying and
selling a business. He is a member
of the editorial board of a GTA news-
paper.

His fees are nominal. Call Joyce
Hansen, Class Act Connections,

905-278-0952 today to book Doug
for your column.

Columns available online
Looking for regular or semi-regular
columnists for your newspaper?
Check out the OCNA web site.
Columnists William Thomas, Eric
Dowd, and now John Maclean
upload their column for your use at
a nominal charge. John Maclean is
a veteran observer in the
Parliamentary Press Gallery.

Go to http://members.ocna.org and
go to the Syndicated Works folder.

Newspaper for Sale
Independent weekly for sale in
South-western Ontario, 2300 veri-
fied Circulation Paid, plus small
commercial printing plant. Only
third owner since 1870. Looking to
retire. Interested parties e-mail in
strict confidence to chuter@porch-
light.ca

Looking to img)rove your

sales?
Have your sales fizzled? Light a
fire under your sales team.

acquireyourfire.com

Members : e-mail your free news clips classifieds
to newsclips@ocna.org

OCNA Members Intranet site

http://members.ocna.org

Editorial
Cartoons

www.newmaninski.com

Ten selections per week available online
Very funny, very tasteful
Free two month trial for OCNA Members

I look forward to meeting you at the Trade Show

Mike Newman
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Web sites can cause defamation problems

Continued from page 2

error on its web site. If the newspaper
publishes a correction or retraction in its
print edition and the article containing the
error was posted on its web site then the
correction or retraction should also be
published on the web site. Further, if the
article containing the error is to be placed
in an archive accessible through your web
site then steps should be taken to ensure
the error is not perpetuated in the archive.
There are a number of ways to do this -
you could remove the story from the
archive, you could place a corrected story

in your archive or you could ensure read-

ers will automatically retrieve the correc-

tion or retraction when accessing the orig-
inal article.

Contrary to what the perception may be,
the laws that apply to the publication of
your newspaper on your web site or
‘Cyberlaw’ is not something unfamiliar to
you. It is really just the application of the
same defamation laws you have worked
with for years in putting out your print
edition. The laws are essentially the same
only the medium is different.

I Your favourite yellow Labrador Retriever I

TOMMY |

[ will be at the OCNA Trade Show... [

Documents

Document publishing made easy

Live

Doug Richardson is an associate at the
law firm of O ’Donnell, Robertson &
Sanfilippo where he provides counsel to
various newspapers and other media

organizations.
NewsMakers

« Strathroy Age Dispatch will be switch-
ing from 6 column broadsheet to 8 column
tabloid format effective April 6 issue. The
Age was founded in 1861 and serves the
town of Strathroy and western Middlesex
County. Also changing format will be a sis-
ter EMC product the FOCUS.

send news to
newsclips@ocna.org

=
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Turn your printed edition into a money-making online edition

www.edoclive.com

Call today for a free demo

514-989-8/780

GAULIN
MEDIA

W

Online Recruiting

"A job for every journalist."”

jobs@jeffgaulin.com

www.jeffgaulin.com

Fax: (403) 374-0625

OCNA TEAM

OCNA OFFICERS

_hocna

Published monthly by the
Ontario Community
Newspapers Association

Don Lamont, Executive Director; Anne Lannan,
Member Services Manager; Shelley Ford-Kohler,
Director of Financial Services; Lucia Shepherd,
Accounting/CNRIE; Jessi Rushton, Accounting;
Nancy Burman, Newsprint; Lynn Fenton, Carolyn
Press, Minna Schmidt, Sean Lind, AdReach; Carol
Lebert, Sales Coordinator; Laraine Hall, Education
Coordinator; lan Youseman, IT Technician; Gordon
Cameron, Communications Coordinator.

Cam McKnight, President, Sun Media; Dave Armstrong,
First Vice-President, New Liskeard Temiskaming Speaker;
Mike Williscraft, Second Vice-President, Niagara This Week;
Rick Shaver, Treasurer, Cornwall Seaway News; Ron
Wassink, Past President, Kincardine News

OCNA DIRECTORS

Joe Anderson, Metroland’s Simcoe Division; Marie David,
Hanover Post; Linda Plumridge, Fort Frances Times; Keith
Roulston; Blyth/Brussels Citizen; Gerald Tracey, Eganville
Leader; Doreen Sykes, Collingwood Enterprise-Bulletin;
Abbas Homayed, Sudbury Northern Life.

3050 Harvester Rd. Ste 103
Burlington, Ontario,
L7N 3J1
Tel: (905) 639-8720
Fax: (905) 639-6962
http://www.ocna.org
E-mail to:
newsclips@ocna.org

NewsClips Editor: Gordon Cameron
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